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13 prospects set for

2024 NFL

Draft
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NFL 13 Prospects for Draft
Presented by Bud Light

1) Terrion Arnold CB Alabama
2) Jayden Daniels QB LSU
3) Marvin Harrison Jr. WR Ohio State
4) JC Latham OL Alabama
5) Laiatu Latu DL UCLA
6) Drake Maye QB North Carolina
7) Quinyon MitchellCB Toledo
) Malik Nabers ~ WR LSU
9) Rome Odunze  WR Washington
10) Darius Robinson DL Missouri
11) Brian Thomas Jr. WR LSU
12) Dallas Turner LB Alabama
13) Caleb Williams QB usc
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TIME LIMITS: through the NFL app or

Round 1: 10 minutes per selec-
tion. Round 2: Seven minutes per
selection. Rounds 3 through 6,
including compensatory picks:
Five minutes per selection.
Round 7, including compensa-
tory picks: Four minutes per se-
lection.

TELEVISION & RADIO:

The 2024 NFL Draft will be tel-
evised nationally by NFL Net-
work, ABC, ESPN and ESPN
Deportes, and can be heard na-
tionwide on Westwood One
Radio, SiriusXM NFL Radio and
ESPN Radio.

MOBILE:

Live NFL Network coverage of
the 2024 NFL Draft is available
across devices (smartphone, PC,
tablet and connected TVs)

NFL.com/watch for subscribers
of participating NFL Network
providers and on NFL+. For
more information, go to
NFL.com/nflnetwork.

NFL CHANNEL:
Additional live coverage of the
2024 NFL Draft in Detroit is
available on the NFL Channel,
the NFL’s free ad-supported
streaming offering, with NFL
Draft Center. Rhett Lewis,
Bucky Brooks and Lance Zier-
lein anchor the coverage on
Thursday starting at 8 p.m. ET
and Friday at 7 p.m. ET, with
Cynthia Frelund and Mike Yam
joining Brooks and Zierlein for
coverage on Saturday beginning
at noon ET. The NFL Channel is
available on the NFL App, Roku
Channel, Peacock, Pluto TV,
Tubi, Vizio WatchFree, Xumo
Play, LG and at
NFL.com/nflchannel.
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REVOLT and Baller Alert partner to

launch Baller Alert Show which delves
in sports, entertainment & pop culture

Wil

ATLANTA, GA (April 15,2024)
— Leading the charge in Black-
owned media, REVOLT and
Baller Alert, announced their
partnership to launch The Baller
Alert Show, a dynamic podcast
series that delves into the world
of sports, entertainment, and pop
culture. Hosted by industry in-
siders and renowned personal-
ities, the show features
interviews with A-list guests and
behind-the-scenes content that
will keep viewers on the edge of
their seats.

Premiering on REVOLT’s linear
channel on Monday, April 15th,
The Baller Alert Show explores
the stories and passions that
drive influential figures in the
entertainment industry. Each epi-
sode is dedicated to spotlighting
the lives and experiences of
today’s leading athletes, enter-
tainers, and influencers, offering
listeners a fresh perspective on
their pursuit of greatness. From
exclusive interviews to candid
conversations about the chal-
lenges of stardom, this inspiring

podcast aims to demonstrate that
with determination and hard
work, anyone can achieve their
goals.

"Our partnership with Baller
Alert marks a pivotal moment for
both companies as we stand to-
gether as cultural leaders in the
media space, using this new alli-
ance to expand our programming
slate and further elevate the
voices shaping Black com-
munities globally,” said Deon
Graham, Chief Brand Officer of
REVOLT. “In a time where DEI
is being attacked and so many
legacy media brands are shutting
down, it's important to showcase
the strength of collaboration
amongst Black-owned media
companies to change the narra-
tive, and this partnership sets that
example in a way that delivers
quality content while pioneering
a new era of entertainment.”

The Baller Alert Show promises
to deliver an unparalleled
glimpse into the inner workings
of the entertainment industry, of-
fering in-depth interviews with

Applebee’s to offer 20 FREE boneless wings with online
purchase during NFL Draft ... from sports page 1

“The NFL is excited to welcome

Applebee's as our official Grill +
Bar partner," said Tracie Rod-
burg, senior vice president of
sponsorship management at the
NFL. “Applebee's shares the
league's commitment of provid-
ing best-in-class gameday ex-
periences, and we're thrilled to
be able to bring our fans together
with Applebee's in the months
and years ahead."

Applebee's is no stranger to fans
of the NFL, having been a spon-
sor of the pregame show, “Foot-
ball Night in America" for
NBC's “Sunday Night Football"
since 2019. Through this formal
partnership with the NFL, Ap-
plebee's will connect with guests
and fans authentically, enhancing
their fan experience.

To help the NFL kick off the
road to Super Bowl LIX, Apple-
bee's is offering 20 FREE Bone-
less Wings with a $40 online
purchase during the 2024 NFL
Draft. From Thursday, April 25
through Sunday, April 27 guests
can order To Go or delivery di-
rectly from Applebees.com or
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deductible.

Matching

Every donation is tax

100% of the proceeds help
save the lives of people
needing organ transplants
on MatchingDonors.com,
a 501(c)(3) nonprofit
organization.

Applebee's mobile app.*

Applebee's new partnership with
the NFL will be enhanced with
national broadcast television and
online media investments, as
well as a presence at NFL tent-
pole events.

To find your local restaurant to
dine in, visit Applebees.com/res-
taurants. To order Applebee's To
Go or delivery, visit
Applebees.com or the Apple-
bee's mobile app (i10S, Google).

For even more exclusive deals
and specials, guests can sign up
to be a part of the neighborhood.
Join Applebee's E-Club and re-
ceive a welcome offer!

*For a limited time at participat-
ing locations. Offer valid
4/25/2024 - 4/27/2024 for online
orders via the Applebee's website
or mobile app only. Minimum
order of $40 excluding alcohol,
tax, delivery and service fees,
and gratuity. Limit one order of
20 free Boneless Wings per
order. Not valid on third-party
delivery sites. Delivery coverage
varies by restaurant. Restrictions

“Applebee's fans are NFL
fans, which is why we are ex-|
cited to bring America's Fa-
vorite Grill + Bar togethen
with America's number one|
sport in a way that will create]
a fun and engaging experi-
ence for all," said Joel Yas-
hinsky,  chief marketing]
officer at Applebee's Grill +
Bar. “We have the best food
and drinks to enjoy while
watching games, whethen
dining at our restaurants on
enjoying Applebee's To Go af
home... We can't wait to pro-
vide great experiences and
INFL opportunities to oun

fans.”

may apply.

About Applebee's

As one of the world's largest ca-
sual dining brands, Applebee's
Neighborhood Grill + Bar serves
as America's kitchen table, offer-
ing guests a lively dining experi-
ence that combines simple,
craveable American fare with
classic drinks and local drafts.

YOU DON'T HAVE TO DONATE A KIDNEY TO SAVE A LIFE
DONATE YOUR CAR, BOAT, REAL ESTATE, OR PLANE!

We take donations in
any condition, with
fast, free pickup.

Call us at 781-821-2204

or donate online at

MatchingDonorsDonations.com

Applebee's makes it easy for
family and friends to connect
with one another, whether it's in
a dining room or in the comfort
of a living room, Eatin' Good in
the Neighborhood™ is a familiar
and affordable escape from the
everyday. Applebee's restaurants
are owned and operated by entre-
prencurs dedicated to more than
serving great food, but also
building up the communities that
we call home. From raising
money for local charities to host-
ing community fundraisers, Ap-
plebee's is always Doin' Good in
the Neighborhood®. Applebee's
franchise operations consisted of
1,642 Applebee's restaurants in
the United States, two U.S. terri-
tories and 11 countries outside
the United States as of December
31,2023. Follow them on Insta-
gram: @applebees, X: @apple-
beesFacebook:
www.facebook.com/applebee
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“With this exciting partner-
ship, we aim to take The|
Baller Alert Show to new)
heights,” said Robin Lyon,
CEO and Founder of Ballen
Alert. “By combining our in-
dustry expertise, the in-
fluence of REVOLT, and oun
hared passion for delivering
compelling content, we're
confident that this collabo-
ration will captivate and en-
cage our listeners in ways|
they've never experienced be-
fore."

today’s cultural leaders that pro-
vide a deeper understanding of
their journeys. With each new
episode, listeners can expect un-
forgettable discussions on pop
culture trends and the realities of
fame and stardom.

“With this exciting partnership,
we aim to take The Baller Alert
Show to new heights,” said
Robin Lyon, CEO and Founder
of Baller Alert. “By combining
our industry expertise, the in-
fluence of REVOLT, and our
shared passion for delivering
compelling content, we're con-
fident that this collaboration will
captivate and engage our lis-
teners in ways they've never ex-
perienced before."

Addressing the struggles of star-
dom, The Baller Alert Show
sheds light on the challenges that
come with fame and stardom,
and discusses topics such as
mental health, personal growth,
and maintaining a healthy work-
life balance. Through engaging
storytelling and inspiring narra-
tives, the show carries out RE-
VOLT and Baller Alert’s shared
mission in creating entertaining
and impactful content.

The Baller Alert Show pre-
miered on REVOLT’s linear
channel on Monday, April 15th
at 10pm ET with weekly epi-
sodes airing on Mondays and on
REVOLT’s digital platform and
the REVOLT app on Tuesdays.

REVOLT is the leading Black-
owned and operated multimedia
platform servicing content 24/7
across digital, linear, and live
media channels. The platform
produces rich content and origi-
nal material with the biggest
names in Hip-Hop, along with
reports of breaking news, current
events, trends, and announce-
ments within the Black cultural
movement and Hip-Hop world.
REVOLT takes pride in its diver-
sity, both in its mindset and its
company makeup, further instil-
Please see sports-Ent. 5

FedEx St. Jude Championship
partner with FairWays to give

Golf lessons to college students

12 students from University of Memphis participate

MEMPHIS, Tenn - FairWays to
Leadership, a nonprofit organiza-
tion, has partnered with the
FedEx St. Jude Championship to
extend its programming to the
city of Memphis. The program
aims to empower college stu-
dents from underrepresented
communities to develop their
leadership and networking skills
through the sport of golf.

Over six weeks, 12 students from
the University of Memphis were
given weekly lessons at Audubon
Park, taught by instructor Mickey
Barker, City of Memphis’s Ad-
ministrator of Golf. The students
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2024 IS THE YEAR OF

WHEAT & SMALL GRAINS

also received leadership training,
and each one was given a set of
golf clubs, free of charge. This
week marks the graduation of
only the second cohort in the
Mid-South since the tournament
made the lead donation to launch
the Memphis chapter this past
fall.

To celebrate their course comple-
tion, the graduates will join
Memphis community leaders in a
3-hole scramble at TPC South-
wind. TPC Southwind (3325
Club at Southwind Memphis,
Tennessee 38125) on Saturday,
April 20 at 3:00 p.m.

Email sports and entertainment news and photos to
MSTsports@prodigy.net or MSTentertainment@prodigy.net




